
 The NAB needs to take a closer look at how bad regular broadcast radio has 
become instead of trying to stop the competition from competing directly.  In 
Cincinnati, two owners have almost all the larger radio stations in town.  What 
do these stations do? They play about 15 minutes of commercials, 25 minutes of 
music and 20 minutes of DJ babble that includes a lot of commercial "drop-ins".  
I rarely get weather and traffic unless I memorize when each station does this 
"service."  The attempt by the NAB to protect its stations it pitiful.  
Competition always creates a better mousetrap.  Besides, there are so many other 
places to get local information, traffic and weather, that the NAB is fooling 
itself into thinking that everyone listens to broadcast radio for this 
information.  Let XM expand and grow so more people can find out how great this 
entertainment and information service is.  
 


